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I am
 pleased to present to our m

em
bers and stakeholders the 2016 

Annual Report for FSC Australia (the trading nam
e of Responsible Forest 

M
anagem

ent Australia Ltd)� In the year past we shifted FSC Australia to 
m

ore flexible structures and stream
lined processes, freeing resources 

(budgets and people) for activities that have m
ore im

pact in both the 
upstream

 (growing and processing) and downstream
 (m

anufacturing and 
retail) ends of the forestry and wood products industry�

Finalising the National Forest Stewardship Standard (NFSS) and 
Reconciliation Action Plan (RAP) were rightly our top priorities� Both are 
nearing com

pletion� I wish to record m
y thanks to the dedicated Standards 

Developm
ent G

roup (SDG
), Indigenous W

orking G
roup (IW

G
) and our 

professional staff who worked extrem
ely hard to consult m

em
bers, 

stakeholders and experts to creatively bring FSC’s vision and values to 
life� W

e will soon have even clearer principles and com
m

itm
ents that 

m
ake a real difference where it m

atters – in the ecosystem
s, landscapes, 

com
m

unities and towns where forestry is – in m
any cases - a way of life for 

m
any generations of forest fam

ilies�

I am
 daily rem

inded that responsibly harvesting forest resources is both one 
of the oldest industries in the world and, at the sam

e tim
e, one of the newest 

in term
s of our determ

ined response to challenges across our supply chain 
to ensure sustainability�

Speaking as a service provider to forest m
anagers, I can honestly say best 

practice in our industry racks up very well against other com
m

odity m
arkets, 

and other certification schem
es.  I am

 proud that Australia’s approach to 
illegal logging im

ports is a recognised world leader� FSC Australia helped 
to establish the present restrictions on illegal tim

ber im
ports and is forcefully 

arguing for even tighter rules� This is one of the reasons m
y com

pany joined 
FSC Australia� I can sum

 up our attitude to FSC in one word: integrity�

W
e are not an easy industry� O

ur core business involves and invites a high 
degree of scrutiny, and no sm

all am
ount of em

otion� 

O
ne of the great strengths of the FSC system

 is that it facilitates and 
supports a true m

ulti-stakeholder forum
 w

here w
e try to find consensus-

led approaches; recognise the value of agreem
ent ahead of arbitrage; 

and draw on the knowledge and expertise of the M
em

bers of our three 
Cham

bers – econom
ic, environm

ental and social – to ensure that we 
genuinely have a triple-bottom

-line approach�  In that spirit, we should 
applaud FSC Australia for providing a space where we can all debate  
and discuss often challenging issues in an atm

osphere of m
utual respect� 

W
e have a very good system

; a platform
 for m

eaningful collaboration to 
deliver concrete change; and a shared willingness to put aside personal 
and sectoral differences to deal pragm

atically with the world as it really is: 
often m

essy, rarely perfect, and never sim
ple� 

O
n a som

ewhat sad note, our CEO
 Adam

 Beaum
ont decided to resign� 

Adam
 feels that the skill set needed to take FSC Australia to the next stage 

– with a greater em
phasis on brand, com

m
unication and m

arketing – would 
be best advanced by handing the baton to a new leader� O

n behalf of all 
M

em
bers, I want to extend m

y personal thanks to Adam
 for turning around 

FSC Australia and putting it on a sustainable footing� W
e are where we 

are today only because Adam
 took hard decisions while growing a culture 

w
hich is the envy of other FSC

 offices w
orldw

ide.

O
n behalf of m

y fellow directors, our M
em

bers and our professional 
staff I invite and encourage you get involved in FSC Australia’s activities 
– from

 policy to m
arketing, from

 engagem
ent to advocacy� Help us 

m
ake FSC Australia the trusted brand for ‘Healthy Forests supporting 

Healthy Com
m

unities’�  
Pat G

roenhout

M
ESSA

G
E FR

O
M

 TH
E CH

A
IR
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Directors and m
eeting attendance

The board of directors m
et five tim

es  
in 2016 as follow

s;

 •
26th February, M

elbourne 

 •
8th April, via technology

 •
27th M

ay, M
elbourne

 •
26th August, M

elbourne

 •
16th & 17th Novem

ber, M
elbourne 

O
ut of session m

otions

 •
28th January 2016

 •
21st O

ctober 2016

 •
20th Decem

ber 2016 

O
ffice B

earers

 •
Chair: 
 ›

Jacki Schirm
er (until 27th M

ay)
 ›

Pat G
roenhout  (27th M

ay to Current)

 •
Deputy Chair
 ›

Cheryl Speechley (until 27th M
ay)

 ›
Jonathan La Nauze (27th M

ay to Current)

 •
Com

pany Secretary:
 ›

Daniel G
oldsworthy 

Proceedings on behalf of the com
pany

No person has applied for leave of Court to bring proceedings on 
behalf of the com

pany or intervene in any proceedings to which 
the com

pany is a party for the purpose of taking responsibility on 
behalf of the com

pany for all or any part of those proceedings� The 
com

pany was not a party to any such proceedings during the year�

The nam
e of each person who was a director during the calendar 

year 2016 and their m
eeting attendance is show below� Director’s 

details are shown in Appendix 1�

Director
M

eetings  
attended

M
eetings eligible  

to attend

La Nauze, Jonathan
5

5

G
roenhout, Pat

5
5

Speechley, Cheryl
3

5

M
organ, Andrew

4
5

Schirm
er, Jacki

5
5

Fienberg, Linda
5

5

Russell, Susie
5

5

Rees, Sarah
4

5

M
urray, Helen

5
5

D
IR

ECTO
R

S R
EPO

R
T

Your directors present this report on the com
pany for the financial year ended 31 D

ecem
ber 2016. 
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FSC
 A

ustralia is a N
ational O

ffice of FSC
 

International. It ensures that the voice of 
Australian stakeholders is heard internationally 
through its m

em
bership in creating the standards 

and prom
oting the schem

e.

Responsible Forest M
anagem

ent Australia Lim
ited (RFM

A)  
trades as FSC Australia (Victorian business nam

e registration 
num

ber B1937608F)�

W
e have had a history since 2001� However, our m

ission rem
ains 

to prom
ote environm

entally appropriate, socially beneficial and 
econom

ically viable m
anagem

ent of forests in Australia and 
countries supplying the Australian forest products m

arket�

2001 -  FSC establishes a presence in Australia as a contact person 
was appointed� 

2006 -  Responsible Forest M
anagem

ent Australia Lim
ited was 

incorporated as a public com
pany lim

ited by guarantee 
(ABN 81 120 667 870) to prom

ote FSC in Australia and seek 
accreditation as an FSC National Initiative� 

2009 -  FSC Australia’s Public Fund registered, allowing  
tax-deductible donations to be m

ade�

2011 -  FSC Australia changes from
 an FSC National Initiative to an 

FSC
 N

ational O
ffice. 

2014 -  FSC Australia given Sub-Regional m
em

bership, Account 
M

anagem
ent, M

arketing and tradem
ark services to New 

Zealand on behalf of FSC International�

FSC A
U

STR
A

LIA
 H

ISTO
RY
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FSC
 has a unique governance structure that is built upon the principles of participation, dem

ocracy 
and equity. The governance structure of FSC

 A
ustralia follow

s the standards set by FSC
 International, 

w
ith m

em
bers and directors split into three distinct cham

bers:

 The Social Cham
ber

This includes non-profit, non-governm
ental 

organisations, indigenous peoples’ 
associations, unions as well as research, 
academ

ic, technical institutions and 
individuals that have a dem

onstrated 
com

m
itm

ent to socially beneficial forestry. 
This m

eans that they support forest 
m

anagem
ent and believe in delivering  

forest products to the m
arket in a way  

that does not infringe on the rights of  
other stakeholders� 

 The Environm
ental C

ham
ber

This cham
ber includes non-profit, non-

governm
ental organisations, as well as 

research, academ
ic, technical institutions 

and individuals that have an active interest 
in environm

entally viable forest stewardship�

 The Econom
ic Cham

ber

This includes organisations and individuals 
with a com

m
ercial interest� Exam

ples are 
em

ployees, certification bodies, industry 
and trade associations (w

hether profit or 
non-profit), w

holesalers, retailers, traders, 
consum

er associations, and consulting 
com

panies� Applicants with econom
ic 

interests m
ust have dem

onstrated active 
com

m
itm

ent to im
plem

enting FSC Principles 
and Criteria in their operations� 

FSC A
U

STR
A

LIA
 G

O
V

ER
N

A
N

CE
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O
U

R
 V

ISIO
N

FSC is the trusted brand for ‘Healthy forests supporting healthy com
m

unities’

O
U

R
 R

O
LE

W
e bring together people with econom

ic, social and environm
ental interests in 

forests to drive im
provem

ent and shift the global forest trend toward conservation, 
restoration and respect for all W

e partner w
ith our m

em
bers, certificate holders and 

com
panies across the supply chain to prom

ote FSC’s brand and value

CO
N

TEX
T

FSC is a m
arket-based eco-label that provides assurance that forest products are 

sourced in a way that balances environm
ental, social and econom

ic needs� 

FSC aim
s to im

prove on-ground forest m
anagem

ent through encouraging 
purchase of certified products across the supply chain and driving 
im

provem
ent through consensus set forest practices standards�

FSC
 is a non-profit m

em
ber organisation that through three equal cham

bers (social, 
econom

ic and environm
ent) develop standards that enable responsible forest practice to be 

m
easured. FSC

 Australia is a separate incorporated N
ational O

ffice of FSC
 International.

A
BO

U
T FSC A

U
STR

A
LIA
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Short term
 outcom

es (2015 – 2016)

M
ission:  

T
o

 m
a

k
e

 F
S

C
 p

u
b

lic
ly

 v
is

ib
le

 a
n

d
 k

n
o

w
n

Key O
utcom

es:
1.  Standard: National standard is com

plete & 
accredited internationally

2.  Stability: Key 3 year funding agreem
ents in place 

w
ith sponsors and a dynam

ic & flexible organisation

3.  B
usiness M

odel: Provide com
m

ercial advice  
& training on the FSC system

 to help diversify 
incom

e stream
s 

4.  Engagem
ent: Stakeholders are em

pow
ered 

and have opportunities to engage with FSC & 
certification bodies

5.  Prom
otion: Prom

otion of FSC brand increases 
awareness am

ongst consum
ers and large retailers

6.  Prom
otion: C

ertificate holders value certification 
& label products, with increases in sawn tim

ber m
arkets

7.  A
dvocacy: FSC is part of the dialogue on the 

future of forestry including ecosystem
 services  

and conservation

8.  M
em

bership: rem
ains stable, diverse, broad 

in coverage and adds values to individuals, 
organisations & networks

9. Services: FSC has a presence in NZ

M
edium

 term
 outcom

es (2016 – 2018)

M
ission:  

T
o

 m
a

k
e

 F
S

C
 v

a
lu

e
d

 a
n

d
 re

s
p

e
c
te

d
 b

y
 s

ta
k
e

h
o

ld
e

rs

Key O
utcom

es:
1.  Standards: Controlled W

ood Risk Assessm
ent 

identifies im
portant values & controls in all  

key bioregions�

2.  Supply: Supply of FSC m
aterial is not a barrier to 

increasing the volum
e and range of FSC products

3.  Prom
otion: H

igh profile retailers &
 specifiers 

understand FSC
, source it & are confident to prom

ote it

4.  A
dvocacy: FSC

s view
s sought on key policy &

 
purchasing decisions relating to forests &  
forest products

5.  C
ertification: Dem

and and custom
er relationships 

drive m
ore brands and product ow

ners to seek 
certification

6.  C
ertification: audits and audit outcom

es are 
consistently high quality

7.  B
rand: FSC brand is recognised, valued  

and dem
anded by consum

ers, stakeholders  
& procurem

ent m
anagers

8.  Case Studies: Clear exam
ples where FSC

 certification 
has lead to onground m

anagem
ent changes.

9.  M
em

bership: G
row

s in diversity, coverage, 
indigenous representation and actively support  
& value FSC

Long term
 outcom

es (2018 – 2020)

M
ission:  

T
o

 m
a

k
e

 F
S

C
 tru

s
te

d
 b

y
 c

o
n

s
u

m
e

rs
 a

n
d

 s
ta

k
e

h
o

ld
e

rs

Key O
utcom

es:
1.  Standards: FSC standards are practical & able to be 

im
plem

ented by sm
aller growers

2.  Supply: Consum
er and retailer dem

and has resulted 
in m

ore than 50%
 of production being FSC

 certified

3.  FSC Products: A broad range of FSC products 
are available in m

any stores for both fibre and  
tim

ber products

4.  C
ertified volum

es: M
ore forests and tim

ber  
volum

es are fully certified and certification brings 
com

m
unity support

5.  Credibility: People trust that their issues and  
concerns will be addressed in FSC forests, trust  
our transparent processes

6.  Engagem
ent: Those engaged in certified forestry 

including indigenous people trust FSC, are proud  
of w

hat they do

7.  O
utcom

es: FSC
 certified forests are healthy, productive 

and support and sustain regional com
m

unities. Poor 
forestry practices are less com

m
on�

8.  Prom
otion: FSC is a sought after partner in 

cam
paigns by brands and can secure funding beyond 

trade m
arks

9.  Intelligence: FSC
 is the authoritative source on FSC 

& responsible procurem
ent

9



2016 Year in review

In 2016 w
e cam

e to the end of our short-term
 outcom

e ‘to m
ake 

FSC
 publicly visible and know

n’. 

Under the guiding focus of visible and known, the organisation has 
seen significant grow

th, including increases in consum
er aw

areness 
and visibility. M

arket research identified that 70%
 of retailers now

 
have KPI’s on sourcing FSC

 certified m
aterial. Prom

otion of FSC
 

products is further evident in the key partnerships with our Retail 
Supporters (see G

rowth & Insights below)�

The 2016 stakeholder surveys showed great results from
 both 

Australian and N
ew

 Zealand certificate holders show
ing overall 

satisfaction across the supply chain in both regions� Further, 
feedback from

 the surveys provided valuable stakeholder insights, 
requesting ‘m

ore m
arketing’. W

e have listened, and this w
ill be part 

of our 2017 focus� 

M
em

bership continues to be stable, diverse and broad in coverage� 
O

ur m
em

bership survey cam
e back with fantastic results showing 

high levels of satisfaction across all cham
bers� Such insights have 

provided the organisation with a better understanding of the needs 
of the m

em
bership, and areas for growth� 

The FSC National Standard Developm
ent in Australia has been 

steady with the release of Draft 4 in O
ctober 2016� W

hile the process 
saw delays, the continuing efforts of the Standards Developm

ent 
G

roup have pushed the process tow
ards the finish line, w

ith the 
SDG

 having progressed the Standard to the point of anticipated 
subm

ission to FSC International in early 2017 for review�

Thank you to all our supporters who m
ade 2016 such a success�  

It is with your support, input and participation that we continue to 
strive towards our vision, “FSC is the trusted brand for ‘Healthy 
forests supporting healthy com

m
unities’� 

Cheers,

 

 
A

dam
 B

eaum
ont 

Form
er CEO

O
n behalf of all at FSC Australia & New Zealand 

STR
A

TEG
IC FO

CU
S
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O
perations & Finance

2016 saw
 strong restructuring of the FSC

 A
ustralia office. 

System
 changes included the im

plem
entation of autom

ated 
finance system

 Xero and project m
anagem

ent system
 

W
orkFlow

 M
ax. 

In line with reducing adm
inistration with autom

ated software, the 
office reduced overheads through m

oving to a new
 co-w

orking 
space. As such, significant financial gains w

ere m
ade by reducing 

office expenditure to 6%
 of total expenditure.

Independent incom
e generation rem

ains strong, with 41%
 of 

revenue com
ing from

 ‘other’ sources�

The result of the above incom
e and expenditure was that FSC-

Australia recorded a sm
all deficit for the year. This w

as prim
arily 

due to funding agreem
ent tim

elines tied to the National Standard 
developm

ent�  O
ur reserves rem

ain strong and healthy�

In alignm
ent with our strategic plan, we have distributed our tim

e 
and salaries according to the project type; Reactive, Strategic or 
M

aintenance w
ork. The Transform

ation of the FSC
 Australia O

ffice 
has m

aintained a strong focus on strategic project to achieve 
our goals�

It is noted that a com
prehensive Budget and W

ork plan has  
been created for 2017 with all projects docum

ent and key  
services defined.

STR
A

TEG
IC FO

CU
S

M
aintenance

55%

42%

Response

Strategic

O
PERATIO

NS 
 TIM

E

3%
Staff  

Costs
Travel  
Costs

A
ctivity 

Costs

O
ffice  

CostsO
FFICE  

EXPEN
D

ITU
R

E

12%
57%

25%

6%

11



FSC
 m

ove to Fram
ew

ork 

FSC
 A

ustralia reduced overheads partially due to low
er costs of 

w
orking in a co-w

orking space. Fram
ew

ork M
elbourne is a co-

w
orking space for creative and sociable professionals. Located 

on the edge of the M
elbourne C

B
D

. 

Since m
oving to the new space staff have had access to 

professional developm
ent evenings and the organisation has had 

networking opportunities with a series of different businesses� 

Best of all the new workspace facilitates team
 collaboration, 

creativity and provides an enjoyable space to work in�

STR
A

TEG
IC FO

CU
S

12
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Indigenous engagem
ent: indigenous w

orking group & reconciliation action plan

FSC Australia is com
m

itted to recognising and advancing the 
rights, interests and values of Indigenous Australians through 
the developm

ent of FSC’s Forest Stewardship Standard and the 
activities our Indigenous W

orking G
roup (IW

G
)� 2016 saw the 

final stages of developing a Reconciliation Action Plan (RAP) to 
docum

ent and deliver our com
m

itm
ents�

Following the last year’s Annual G
eneral M

eeting, FSC Australia’s 
Draft Reconciliation Action Plan was endorsed by the FSC Australia 
board on the 26th of August 2016 for subm

ission to Reconciliation 
Australia for initial review and feedback� 

The Draft was subm
itted on the 9th Septem

ber and we are very 
proud to have received com

m
ent that it is one of the strongest first 

drafts they have ever received� 

FSC Australia continued the process of reviewing and responding 
to Reconciliation Australia’s feedback and is on track to receive 
endorsem

ent and launch the RAP in 2017� 

W
e would like to acknowledge the contribution of the Indigenous 

W
orking G

roup and give a special thank you to Phil Duncan and 
David Collard�

IN
A

U
G

R
A

L IN
D

IG
EN

O
U

S W
O

R
K

IN
G

 G
R

O
U

P M
EM

B
ER

S

M
r David Collard

Aboriginal NRM
 Coordinator State, 

W
estern Australia� From

 the Ballardong 
region of the Nyungar Nation based in 
the southwest of W

estern Australia� 

M
r Phil Duncan

Traditional O
wner from

 G
am

ilaroi 
Nation, M

oree in north western New 
South W

ales� 

Dr Sue Feary
Heritage Consultant, New South W

ales 

Dr Hilary Sm
ith

Principle Latitude Forest Services 
Com

pany, New South W
ales

PO
LICY, STA

N
D

A
R

D
S &

 EN
G

A
G

EM
EN

T 
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PO
LICY, STA

N
D

A
R

D
S &

 EN
G

A
G

EM
EN

T 

D
eveloping the first FSC

 A
ustralian Forest Stew

ardship Standard (FSC
A

-FSS)

2016 saw the Standard progress between Drafts 3 and 4, with 
stakeholder feedback equipping the Standards D

evelopm
ent 

G
roup to reach agreem

ent on a num
ber of areas� These included 

the H
igh C

onservation Values Fram
ew

ork, a sim
plified approach to 

Scale Intensity and Risk, a refined approach around Sustainable 
Yield, and with the help of our Indigenous W

ork G
roup, culturally 

appropriate and robust controls around Indigenous Rights� The 
draft Standard also includes new

 requirem
ents for social im

pact 
evaluation and refined provisions for engagem

ent w
ith stakeholders 

and local com
m

unities�

After three years of discussions and developm
ent, in Decem

ber 
2016 the Standards Developm

ent G
roup agreed on a draft to be 

subm
itted to FSC International� W

hilst the SDG
 was unable to reach 

consensus on three im
portant areas relating to workers’ rights, 

riparian definitions and representative sam
ple areas, their approval 

of the balance of the Standard is an am
azing achievem

ent�

Establishing the first FSC
 Australian Forest Stew

ardship Standard 
represents an im

portant m
ilestone in the history of FSC Australia 

and responsible forest m
anagem

ent in Australia� W
e look forward to 

this being endorsed by FSC International and launching our national 
Standard in 2017�

FSC Australia acknowledges the trem
endous efforts of the 

Standards Developm
ent G

roup and their work to date� W
e also want 

to thank m
em

bers and stakeholders who took the tim
e to provide 

feedback on drafts of the Standard and provide input over the last 
three years�     Thank you so m

uch for rem
aining 

engaged and supporting us to create a 
Standard that truly reflects the aspirations 
of the Australian com

m
unity.

15



National Standard Consultation

FSC Australia would like to m
ake a special thank you to form

er 
staff m

em
bers, Daniel M

ackey and Jennifer Steinbach for their 
conscientious efforts on the project�

Standards D
evelopm

ent G
roup

Thank you to the Standards Developm
ent G

roup for their 
continued efforts�

 •
Environm

ent Cham
ber: W

arrick Jordan, Paul W
inn, David Blair

 •
 Econom

ic Cham
ber: Suzette W

eeding, Am
anda Naism

ith, 
Peter G

rist

 •
Social Cham

ber: Travis W
acey, Tim

 Anderson, M
ark Annandale

Throughout the standard developm
ent process, the SD

G
 

engaged the follow
ing technical experts:

 •
 Aboriginal Carbon Fund – UNDRIP and ILO

; 
Indigenous Engagem

ent

 •
Biosis - Environm

ental Im
pact Assessm

ent

 •
Rod Knight - W

ater and Riparian Protection

 •
Professor Breen Creighton – W

orkers’ Rights

 •
Indigenous W

orking G
roup - Indigenous Rights and Issues

Thank you for their expertise and involvem
ent in the process�

PO
LICY, STA

N
D

A
R

D
S &

 EN
G

A
G

EM
EN

T

Social

22%
37%

Environm
ent

Econom
ic

M
EM

B
ER

  
SU

B
M

ISSIO
N

S 
B

Y C
H

A
M

B
ER

41%

M
em

bers

65%

Non-M
em

bers

M
EM

B
ER

  
SU

B
M

ISSIO
N

S 
B

Y M
EM

B
ER

35%

Social

20%

58%
Environm

ent

Econom
ic

M
EM

B
ER

SH
IP 

B
R

EA
K

D
O

W
N

22%
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W
hat is Controlled W

ood?

C
ontrolled W

ood is virgin w
ood or w

ood fibre that can be m
ixed 

w
ith FSC

 certified m
aterial in the m

anufacture of FSC
 M

ix products.
R

evision of FSC
 A

ustralia’s C
ontrolled W

ood N
ational R

isk 

FSC Australia’s National Risk Assessm
ent (NRA) m

oves to a Centralised 
National Risk Assessm

ent (CNRA) with FSC International

FSC
 Australia is required to replace its existing C

ontrolled W
ood N

ational 
Risk Assessm

ent (FSC-CW
RA-001- AUS) to im

plem
ent the revised 

C
ontrolled W

ood Standard Requirem
ents for Sourcing FSC

 C
ontrolled 

W
ood (FSC-STD-40-005 V3-0)�

FSC Australia ran a four-week Expression of Interest process for a 
Controlled W

ood National Risk Assessm
ent W

orking G
roup in O

ctober 2016� 
The W

orking G
roup was to be tasked with developing a new National Risk 

Assessm
ent and overseeing its consultation nationally� 

Due to a lack of W
orking G

roup applications, FSC Australia will no longer 
be coordinating a revised National Risk Assessm

ent developm
ent process� 

Alternatively, FSC International’s Centralised National Risk Assessm
ent 

(CNRA) will replace FSC Australia’s existing National Risk Assessm
ent, 

which will rem
ain effective until 31 Decem

ber 2017 (this inform
ation has 

been updated, please see above)�

FSC Australia and its stakeholders will be directly engaged in the 
developm

ent of the CNRA� National consultation will be undertaken on the 
C

N
RA outcom

es for all five categories of controlled w
ood, w

ith stakeholder 
feedback to inform

 further developm
ent and finalisation of the C

N
RA. 

PO
LICY, STA

N
D

A
R

D
S &

 EN
G

A
G

EM
EN

T

To qualify as controlled w
ood, m

aterial m
ust 

be verified as avoiding FSC
’s five categories 

of unacceptable sources: 

1�  Illegally harvested wood;

2�  W
ood harvested in violation of traditional  

and civil rights;

3�  W
ood harvested in forests in which high 

conservation values are threatened by 
m

anagem
ent activities;

4�  W
ood harvested in forests being converted from

 
natural and sem

i natural forest to plantations or 
non- forest use;

5.  W
ood from

 forests in w
hich genetically m

odified 
trees are planted�
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Future G
enerations

The Future G
enerations program

, developed with Deakin University, 
was launched to Prim

ary Schools during Term
 Two 2016 by FSC 

Australia with the support of Tork®
 Professional Hygiene�

Future G
enerations aim

s to bring the cross-curriculum
 priority 

of sustainability into every subject – from
 the Arts to Hum

anities 
and English� 

Through consultation with Prim
ary School teachers across the 

country, FSC Australia found that incorporating sustainability into 
subjects other than science w

as som
etim

es difficult and resources 
w

ere lim
ited or hard to find.

“W
e are a five-star sustainable school and sustainability is core 

to our values, but w
e still struggle to integrate sustainability into 

lessons. And it’s so im
portant for the children to take an active 

interest in sustainability and the future of our w
orld,”  

said Stephen Rothwell, Principal, Chatham
 Prim

ary School� 

Future G
enerations includes six series of lesson plans and activity 

sheets� These free lesson plans are available for prim
ary levels from

 
one up to six and are in line with AusVELS curriculum

�

Results of the cam
paign far exceeded targets and succeeded 

m
ultiple industry benchm

arks achieving;

 •
5300+ im

pressions on LinkedIn alone�  

 •
10,000+ people reached through educational newsletters

 •
100+ schools downloaded the m

aterials during the cam
paign�

The Future G
enerations plans are available free to download online�

The joint cam
paign provided significant visibility for FSC

. Further the 
lesson plans have spread im

portant m
essages about sustainability 

and forests to the next generation�

19
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A
dvocacy and Events

2016 saw
 a strong push in FSC

 advocacy through events. 

W
e were hosted for presentations by the Corporate Environm

ental 
M

anagers G
roup in Victoria, for num

erous lectures at M
elbourne, 

M
onash, and Latrobe University on FSC and private governance 

system
s� Com

pany Secretary, Dan G
oldsworthy and CEO

 Adam
 

Beaum
ont had the opportunity to present at the Victorian University 

G
overnance Conference�

In Septem
ber Adam

 attended Sustainable Brands, an industry 
leaders event� Adam

 stated, “I w
as am

azed by the interest and 
collaboration betw

een eco-labels.” FSC attended and spoke as 
part of a session on certification and assurance. It is through such 
opportunities and strategic partnerships that FSC continues to scale, 
spreading FSC’s m

essage, brand and value across the supply chain�

Further, Adam
 facilitated a panel discussion with politicians at 

the AusTim
ber conference in G

ippsland, Victoria� The conference 
held every 4 years brings the tim

ber industry together to discuss 
responsibly forestry, advancing m

anufacturing and host idea 
exchanges� This year’s them

e was ‘Sustainable Supply Chains 
for the Tim

ber Econom
y of the Future’� Beaum

ont co-facilitated a 
session on: ‘G

overnm
ent influence on Supply C

hain Sustainability’. 
The panel com

prised of; Tony Pasin – M
em

ber for Barker, SA, 
Senator Ricky M

uir – Senator for Victoria, Senator Janet Rice – 
G

reen Senator for Victoria, Cam
eron M

cDonald – CO
O

 HVP and 
Sim

on Dorries, AFS� AusTim
ber deem

ed the event a great success�20



Forests For A
ll Forever B

randing

The Forest Stewardship Council®
 (FSC) has well and truly launched 

its new global brand: Forests For All Forever� In the past 20 years, 
FSC has becom

e a well-trusted and established brand in sectors 
and m

arkets around the world� W
ith our new branding we plan to 

extend our reach by targeting consum
ers directly�

“ The success of FSC
 has alw

ays depended on consum
er 

aw
areness and dem

and for FSC
-certified products. W

e have 
relied on our partners and certificate holders to spread the 
m

essage of FSC
 on our behalf, and their success has been 

rem
arkable. But, w

e have also listened to their calls for m
ore 

effective tools and m
aterials that could inspire their custom

ers to 
choose FSC

 – an identity that w
ould connect w

ith consum
ers and 

be m
em

orable in the retail space. W
e believe the new

 branding 
and m

arketing toolkit w
ill help them

 do this,”  
said Kim

 Carstensen, Director G
eneral of FSC�

The new
 strapline - Forests For All Forever - reaffirm

s the FSC
 vision 

of saving the world’s forests for future generations, while the visual 
identity, which includes the anim

als and people who live and interact 
in forests, reinforces the all-encom

passing approach FSC takes to 
sustainable forest m

anagem
ent�

“ Forests are so m
uch m

ore than trees and tim
ber. O

ur Principles 
and C

riteria have alw
ays reflected our determ

ination to protect 
forests and their inhabitants. N

ow
, our com

m
itm

ent w
ill also be 

expressed in our visual identity, and provide a clearer m
essage 

to consum
ers of w

hat it m
eans w

hen they buy an FSC
-certified 

product,” stated M
r� Carstensen� 

The online toolkit containing the new branding assets can be 
im

m
ediately accessed by certificate holders, and is now

 available 
online for tradem

ark licence holders�“W
e want to m

ake it sim
ple 

for consum
ers to choose FSC

®
 – and understand the benefits of 

choosing FSC� This brand toolkit will help us do that�”

Visit the m
arketing toolkit and you’ll find:

 •
cam

paign m
aterial 

 
• 

brand strategy

 •
guidelines 

 
 

• 
cam

paigns

https://m
arketingtoolkit�fsc�org/ 

M
ade available early 2016 for tradem

ark licence holders� 
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B
rand Positioning

Follow
ing the successful launch of ‘Forests For A

ll Forever’ 
FSC

 A
ustralian engaged agency Pollinate, to w

orkshop the 
FSC

 B
rand for the A

ustralian context. The w
orkshop took 

a step back, and aim
ed to underline the benefits of FSC

 to 
different stakeholder groups. 

Through exploring ideas and value propositions of FSC
, significant 

progress was m
ade to develop m

arketing and brand positioning for 
FSC in Australia�
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A
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TSKey outcom

es include;

 •
 To drive dem

and FSC needs to talk to ‘consum
ers’ 

with a com
pelling narrative

 •
 Em

power consum
ers��� let them

 know that their 
dem

and for good wood form
s part of a solution

 •
 FSC celebrates better system

ic behaviour� It is 
stronger than ‘charitable donations’�

 •
 The ability to tell an authentic story provides us with 
endless opportunities to produce engaging content

 •
 Setup local purchase decisions as part of the solution 
to broad global problem

s�
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The Shape G
roup Partnership 

The Shape G
roup, a leading m

arketing and representation 
agency, has provided advocacy services to FSC

 A
ustralia since 

2010 on a pro bono basis. W
ith The Shape G

roup, w
e have 

participated in a series of events to the construction industry. 

2016 saw
 great events including inform

ation night, ‘FSC
 certified 

product dem
and in the construction industry’ plus and a series 

networking nights and presentations that have provided a platform
 

for FSC
 to engage key specifiers in the architecture and construction 

industry in Australia�

Through our partnership with The Shape G
roup, FSC has seen a 

significant rise of request from
 architects to attend 1:1 presentation. 

Further, FSC has been represented approxim
ately 2,400 tim

es over 
the last 7 years to the construction industry with The Shape G

roup 

Thank you to The Shape G
roup for their continued support�
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“ FSC
 has been represented approxim

ately 
2,400 tim

es over the last 7 years to the 
construction industry w

ith The Shape G
roup “
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G
lobal Consum

er Engagem
ent Cam

paigns

FSC #ForestCham
pions Rio O

lym
pics 2016

All products acquired by the O
rganizing C

om
m

ittee of the Rio 2016 
O

lym
pic and Paralym

pic G
am

es w
ere FSC

 certified, from
 structures 

to stationery�

H
undreds of organizations have obtained FSC

 certification to help 
with the creation of a m

ore responsible O
lym

pics� To com
m

em
orate 

the worldwide event, the FSC network ran a joint social m
edia 

cam
paign� The results are in and FSC wins gold at Rio O

lym
pics! 

FSC
 Australia collaborated in the joint cam

paign w
ith FSC

 offices 
across the w

orld to raise the profile of FSC
 am

ongst consum
ers 

by highlighting that m
uch of the forest product used at the Rio 

O
lym

pic G
am

es– from
 buildings to podium

s to m
edal cases – was 

FSC
 certified.

The results were unprecedented: w
e reached over 5 m

illion 
people, with alm

ost 500,000 taking an active role in sharing or 
visiting our related inform

ation�

FSC Friday 2016

O
n 30 Septem

ber 2016, FSC
 offices, certificate holders, m

em
bers, 

and partners will host a series of events around the world designed 
to celebrate and raise awareness about responsible forest 
m

anagem
ent and the role that FSC plays in it, all shared through 

social m
edia #FSCFriday�

FSC Australia supported network events and prom
oted the global 

Thunderclap cam
paign� 

“ Help take care of forests. 
Choose FSC for  
responsibly-sourced 
products! #FSC

Friday”

Despite being G
rand Final day we had m

any supporters join us 
online� Thank you to all who participated� 
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732,396!
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Annual G
eneral M

eeting

O
n Thursday 26th M

ay 2016 FSC Australia held its 10th 
A

nnual G
eneral M

eeting. The day w
as a great success, w

ith 
overw

helm
ingly positive feedback from

 the 55 attendees.

In setting the direction for the day there was a clear them
e from

 
M

em
bers and stakeholder about openness, honesty, transparency 

and m
ost of all, respect� The consistency of these views clearly 

dem
onstrates an alignm

ent between the hopes of attendees 
in their interactions facilitated by FSC and the values that FSC 
Australia holds�

The event received overall positive feedback� 

Throughout the afternoon Policy Forum
 w

e tested levels 
of com

fort on 5 key issues related to the National Forest 
Stew

ardship Standard including,

 •
Headwater Stream

 Protection

 •
Representative Sam

ple Areas

 •
High Conservation Values - O

ld G
rowth Forests

 •
Non-Indigenous Custom

ary Rights

 •
W

orkers’ Rights

Across all 5 issues the com
fort level was reasonably high am

ongst 
the attendees at the AG

M
� 

Thank you to Keith G
raves, who facilitated the event and produced 

the event report�
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“ Positive discussions,  
outcom

e focused”

“ W
ell-designed participatory 

process. Excellent facilitation”

“ O
pen and honest engagem

ent”
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FSC International Partnerships – New
 Zealand

2016 has been a positive year w
here FSC

 N
ew

 Zealand w
orked 

on m
aking FSC

 publicly visible and know
n through event 

participation and engaging stakeholders. 

As a result, an increase in the level of engagem
ent from

 C
ertificate 

Holders has been observed during 2016, with m
ore com

panies 
seeking advice from

 FSC to use the brandm
ark on their website, 

speak to their team
 about what FSC m

eans and prom
ote their brand 

through the FSC newsletter� 

R
egarding FSC

 w
ork on raising aw

areness, tw
o m

ain  
events are to be recalled: 

 •
 The ForestW

ood Conference, attended by national forest 
m

anager and wood m
anufacturer com

panies, where FSC 
presented their work and projects�

 •
 The W

aikato Show, consum
er facing exhibition which gathered 

15,000 visitors keen to know m
ore about “green” products, 

where FSC was sponsored by Tetra Pak and explained what is 
behind the FSC label�

O
verall, the fastest expansion of FSC interest is observed in the 

construction sector, with the em
ergence of the Living Building 

C
hallenge, led by the m

ajor N
Z architect firm

 JasM
ax and accepting 

FSC
 certification only. 

In term
s of standards, while the Centralised National Risk 

Assessm
ent has been delayed, the National Forest M

anagem
ent 

Standards are expecting a good level of consensus during the 
public consultation closing early January 2017� 

FSC
 is also aw

are of the im
portance of a Pacific Asia regional 

collaboration, w
ith five countries (C

hina, Australia, Korea, Japan and 
India) counting for 80%

 of New Zealand forestry product exports� 
This is why it is im

portant to keep working closely with the rest of the 
region by having annual m

eetings and regular com
m

unication� 
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In the M
edia - FSC Visible & Know

n

In 2016;

R
espectively A

ustralia &
 N

ew
 Zealand achieved,

 •
 70%

 - 80%
 share of voice in traditional m

edia, triple com
pared to 

other forest certification schem
es.

 •
 70%

 - 90%
 share of voice in social m

edia, com
pared to other 

forest certification schem
es.

 •
122 positive m

entions in traditional m
edia�

 •
O

btained $1�7 m
illion m

onetary value from
 M

edia

FSC Australia & New
 Zealand Top Headlines of 2016 by reach;

 •
 ‘W

ear’ we’re going: sm
art fabric tech that will change the world

 •
 The challenges of working in the Hunter Valley’s sustainable 
tim

ber industry

 •
Aged wine barrels produce vintage handcrafted furniture

 •
Exceptional Efforts by New Zealand Forester Rewarded

 •
Forester rewarded NZ O

rder of M
erit
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$1.7 m
illion 

m
o

n
e

ta
ry

 v
a

lu
e

 

fro
m

 M
e

d
ia

 

122 Positive 
m

e
n

tio
n

s
 in

 

tra
d

itio
n

a
l m

e
d

ia

28



M
em

bership

M
em

bership is an im
portant part of FSC governance� M

em
bers have 

different interests, as such they are organised in the FSC system
 

through sectoral cham
bers� Decision m

aking is, wherever possible, 
by consensus� These processes ensure that no one sectoral interest 
controls FSC and that the system

 m
aintains its independence and 

credibility w
hile finding solutions to conflict over forest issues.

FSC Australia w
elcom

ed tw
o new

 m
em

bers in 2016:

 •
Peter Jam

es G
unson (Social, Individual)

 •
Charters Paper Pty Ltd (Econom

ic, M
C)

In 2016, FSC
 A

ustralia’s m
em

bership rem
ained stable.

National M
em

bers;

 •
18 Environm

ent 

 •
48 Econom

ic

 •
17 Social

The 2016 national m
em

bership survey showed strong support for 
FSC Australia� O

verall the results showed FSC m
em

bership was 
found to add value to individuals, organisations & networks� 

Key Highlights include:

 •
81%

 are likely to m
aintain their m

em
bership

 •
 98%

 are m
em

bers because this ‘dem
onstrates their 

com
m

itm
ent to FSC’ 

The survey data provides a strong basis for developing a  
strategy to address the m

edium
 term

 outcom
e: that m

em
bership 

grows in diversity�
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QLD
HQPlantations Pty Ltd | 341,800 ha

NSW
Australian Sustainable Timbers | 1,278 ha

W
A

Albany Plantation Forest Company of Australia Pty Ltd | 19,199 ha
Bunbury Fibre Plantations Pty Ltd | 16,585.2

 ha

W
A Chip & Pulp Co. Pty Ltd trading as W

APRES | 29,453 ha

VIC
Australian Bluegum Plantations Pty Ltd | 116,601 ha
Forest Strategy Pty Ltd | 348.13

 ha

Hancock Victorian Plantations Pty Ltd | 240,357
ha

PF Olsen (Aus) Pty Ltd | 163,189 ha

TAS
Timberlands Pacific Pty. Ltd. | 92,215 ha
Forico Pty Limited | 181,008 ha
Norske Skog Paper Mills (Australia) Ltd | 27,730

 ha

SFM Environmental Solutions Pty Ltd T/A SFM Forest Products | 5,104.4 ha

1.2M
 H

ECTA
R

ES
 FSC CERTIFIED FOREST AREA 2016
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B
usiness D

evelopm
ent 

FSC
 Australia and N

ew
 Zealand saw

 significant grow
th in 2016, highlights included;

For Retailers;

Bunnings introduced FSC
 certified M

erbau to it’s in store range, 
opening the door for responsibly sourced hardwoods for consum

ers� 
Further, the retailer also announced that a third of their tim

ber 
products are FSC

 certified. 

O
fficew

orks has com
m

itted to the responsible sourcing of paper, 
w

ith a new
 target of increasing sales of office supplies products 

with 100 per cent recycled content or with Forest Stewardship 
C

ouncil (FSC
) certification. D

uring 2016 O
fficew

orks partnered w
ith 

Australian Paper to produce the O
fficew

orks exclusive Keji and 
J�Burrows prem

ium
 papers� These two paper products are the only 

Australian m
anufactured FSC

 certified papers sourced from
 local 

FSC
 certified forest.

W
o

o
lw

o
rth

s
 a

n
n

o
u

n
c
e

d
 s

u
b

s
ta

n
tia

l p
ro

g
re

s
s
 in

 s
u

s
ta

in
a

b
ly

 s
o

u
rc

in
g

 

p
a

p
e

r a
n

d
 tim

b
e

r p
ro

d
u

c
ts

. In line with is com
m

itm
ent, that by 2020, 

our own brand products won’t contribute to global deforestation; 
100%

 of their own brand tissues, toilet paper and kitchen towels are 
sourced from

 third party certified sustainable sources. All outdoor 
furniture sold at BIG

 W
 is now sourced from

 responsibly m
anaged 

sources certified by the Forest Stew
ardship C

ouncil (FSC
). 

In forestry; 

F
o

ric
o

 P
ty

 L
im

ite
d

 a
n

n
o

u
n

c
e

d
 F

o
re

s
t S

te
w

a
rd

s
h

ip
 C

o
u

n
c
il F

o
re

s
t 

M
anagem

ent C
ertification covering alm

ost 180,000 hectares 
of forests under Forico m

anagem
ent control in Tasm

ania� As 
Tasm

ania’s largest private forestry m
anagem

ent com
pany, Forico 

Pty Lim
ited represents the transition into a new era of plantation 

forestry in Tasm
ania�

F
o

re
s
try

 T
a

s
m

a
n

ia
 m

e
t th

e
 c

o
n

tro
lle

d
 w

o
o

d
 s

ta
n

d
a

rd
 fo

r th
e

ir 

p
la

n
ta

tio
n

 e
s
ta

te
. Forestry Tasm

ania has now entered the FSC 
system

, and FSC Australia are encouraged by their participation� 
FSC Australia encourages Forestry Tasm

ania and other Forest 
M

anagers to continue their pursuit of certification and appreciate 
their com

m
itm

ent and support of FSC’s m
ission to prom

ote 
environm

entally appropriate, socially beneficial and econom
ically 

viable m
anagem

ent of the world’s forests� 

G
R

O
W

TH
 A

N
D

 IN
SIG

H
TS

31



C
ertificate H

olders

The num
ber of FSC

 C
ertificate H

olders in Australia rem
ains stable.

B
reakdow

n for D
ecem

ber 2016;

 •
297 C

hain of C
ustody C

ertificates 

 •
14 Forest M

anagem
ent C

ertificates

 •
1,246,134 FSC

 C
ertified H

ectares 

N
ew

 C
ertificate H

olders for 2016

Controlled W
ood

 •
Forestry Tasm

ania (CW
 Plantation Estate)

Chain of Custody

 •
Richard Fuller Nom

inees Pty Ltd

 •
M

ilton Tradings Pty Ltd

 •
Australian Char Pty Ltd

 •
Vertical Investm

ent G
roup Pty Ltd

 •
O

rora Lim
ited 

 •
Confoil Pty Ltd�

 •
Detm

old Packaging Pty Ltd

 •
SE Com

m
ercial Pty Ltd�

 •
Pentarch Forest Products

 •
J A W

ales Pty Ltd t/a J A W
ales Printers

 •
Peri Australia Pty Ltd

 •
Paper Print Design Pty� Ltd� Incorporating

 •
Tecno Papers Australia Pty� Ltd

 •
Port Investm

ents Pty Ltd trading as M
etropolitan Paper

In 2016 w
e surveyed C

ertificate H
olders to m

easure satisfaction and 
gain key insights from

 both Forest M
anagem

ent & Chain of Custody 
C

ertificate H
olders in Australia and N

ew
 Zealand.

The results show
ed that certificate holders value certification and 

label their products accordingly� 

K
ey findings for A

ustralian C
hain of C

ustody C
ertificate H

olders 
included;

 •
 81%

 of certificate holders are likely to m
aintain their certification

 •
 33%

 have m
arketing m

aterials around there FSC
 certification

 •
 100%

 of all staff at Forest M
anagem

ent organisations 
understand FSC in general

 •
 40%

 of forest m
anagers have becom

e FSC
 certified to m

eet 
investor or ow

ner requirem
ents

W
e look forw

ard to bringing m
ore certificate holders into the system

. 
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Consum
er Insights

2016 again saw
 consum

er aw
areness on the rise for the FSC 

logo in Australia. 

W
e prim

arily found that m
ore Australians are fam

iliar with the FSC 
logo, this has increased to 1/4 of people feeling very or som

ewhat 
fam

iliar with the logo� 

FSC Australia consum
er research key highlights;

 •
 Age G

roup 30-49 years saw the biggest increase in awareness 
20 to 29%

 •
Younger/University students are m

ost fam
iliar at 31%

 •
65+yrs are least fam

iliar dropping from
 11 to 9%
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“ Tw
o fifths of Australians 

fam
iliar w

ith FSC
 are m

ore 
likely to buy a product if 
endorsed by the FSC

 logo”
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Thank you to our valued m
em

bers for your continued support. 

It is through your com
m

itm
ent that we are to work towards our m

ission, to prom
ote 

environm
entally appropriate, socially beneficial and econom

ically viable m
anagem

ent 
of forests in Australia and countries supplying the Australian forest products m

arket�
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FIEN
B

ER
G

, Linda

Q
ualifications: 

M
aster of Design, UTS; Bachelor of Arts, 

University of Sydney; 
2-year full-tim

e Fine W
oodwork course at the 

Sturt School for W
ood, M

ittagong, Carpentry 
and Joinery Trade C

ertificate. 

Experience: 
Bush Regeneration; Carpenter, furniture designer/
m

aker (including ow
n business). Technical officer 

and Design tutor at the University of Sydney and 
UTS� Team

 Leader with Healthabitat, (housing 
in indigenous com

m
unities)� Previously on the 

Com
m

ittee of the Society for Responsible Design 
(7 years)� O

n the FSC Board as a social cham
ber 

representative for 4 years - Currently on the 
Policy and Standards Com

m
ittee, and cham

pion 
for Indigenous action; Previously m

em
ber/chair of 

Indigenous Engagem
ent and M

em
bership sub-

com
m

ittees�
Responsibilities: 

Social Cham
ber M

em
ber

Director 
M

em
ber of the Policy and Standards sub-

com
m

ittee 

G
R

O
EN

H
O

U
T, Patrick

Q
ualifications: 

BSC (Forestry)(Hons), Australian National University
G

rad Dip Resource Econom
ics,  

University of New England
Experience: 
Pat is a forest industry executive with 25 years 
experience in sustainable m

anagem
ent of native 

and plantation forests throughout Australia, in both 
the public and private sectors� Prior to joining the 
PF O

lsen G
roup to run the Australian com

pany, 
Pat held senior operational and executive positions 
in com

m
ercial forestry organisations in New South 

W
ales and Victoria and has extensive networks 

throughout the Australian forest industries�
Pat’s specific areas of expertise include; Tim

ber 
resource, m

arket and financial analysis, Forest 
m

anagem
ent regulation, certification and 

quality system
s, Forest m

anagem
ent planning, 

m
anagem

ent of forestry projects in com
plex and 

conflicted stakeholder environm
ents, Australian 

forest policy�
Responsibilities: 

Econom
ic Cham

ber M
em

ber 
Director 
M

em
ber of the Finance, Risk & Audit  

Sub-Com
m

ittee 
January-M

ay Deputy Chair
M

ay-Current Chair of the Board of Directors

LA
 N

A
U

ZE, Jonathan

Q
ualifications: 

Bachelor of Arts, University of M
elbourne 

Associate Diplom
a of M

usic 
(Perform

ance),Australian M
usical 

Exam
inations Board 

G
raduate C

ertificate of Business,  
Q

ueensland University of Technology
Experience: Australian Conservation Foundation 
(Healthy Ecosystem

s Cam
paigner 2012� Healthy 

Ecosystem
s Program

 M
anager 2013 – present)� 

Friends of the Earth M
elbourne (M

urray-Darling 
Cam

paigner) 2002 - 2012�
Responsibilities: 

Environm
ent Cham

ber M
em

ber 
Director
M

em
ber of the Finance, Risk & Audit  

Sub-Com
m

ittee
M

ay-Current Deputy Chair of the Board of 
Directors

Current Directors for 2016 are listed below
D

IR
ECTO

R
S’ PA

R
TICU

LA
R

S
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D
IR

ECTO
R

S’ PA
R

TICU
LA

R
S

M
O

R
G

A
N

, A
ndrew

Q
ualifications: 

BSC (Hons), University of Tasm
ania; Forest 

Practices O
fficer (Planning)

Experience: 
Andrew is the M

anaging Director of SFM
 

Environm
ental Solutions Pty Ltd, a leading 

independent forestry com
pany operating 

across Australia� Andrew is an experienced 
entrepreneurial business leader and is a 
respected m

em
ber of the com

m
unity m

aintaining 
a broad network across business, governm

ent 
and NG

O
 platform

s� Andrew sits on a several 
boards including O

ak Tasm
ania, a not-for-profit 

providing services to people with disability and is 
the interim

 Chair of the Industrial Transform
ation 

Training Centre for Forest Value�
Andrew

’s specific areas of expertise include; 
Forest m

anagem
ent and planning, Innovation 

and Business Developm
ent, Tim

ber resource, 
m

arket and financial analysis, M
arketing and 

Com
m

unications, Forest m
anagem

ent regulation, 
certification and quality system

s.

Responsibilities: 
Econom

ic Cham
ber M

em
ber

Director
M

em
ber of the Policy and Standards  

Sub-Com
m

ittee 
M

em
ber of the M

arketing & Com
m

unications 
Task Force

M
U

R
R

AY, H
elen

Q
ualifications: 

Bachelor of Econom
ics, University of Q

ueensland  
Practitioner’s C

ertificate in M
ediation, Institute of 

Arbitrators and M
ediators Australia

Experience: 
Helen is the National Coordinator for Tim

ber 
Com

m
unities Australia, an um

brella network 
that links m

em
bers of tim

ber com
m

unities 
around Australia� Helen also operates a niche 
consultancy service as a specialist provider 
of project developm

ent and m
anagem

ent, 
advocacy and stakeholder engagem

ent, 
governm

ent liaison and professional writing 
services�
She has extensive experience in the 
agribusiness, rural health workforce and regional 
developm

ent arenas� Form
er roles include CEO

 
of Pulse Australia and the Australian Lot Feeders’ 
Association, Com

m
ercial M

anager for Clyde 
Agriculture and Director of Future W

orkforce 
with Rural Health W

orkforce Australia� She’s 
contributed in voluntary capacities including the 
Food and Agriculture W

orking G
roup at the China 

Australia Cham
ber of Com

m
erce, whilst based in 

Beijing, the Bush Capital Club networking group 
in Canberra which she co-founded, the Cotton-
W

ool Com
m

ittee at Bourke NSW
 and currently 

sits on the Friends Advisory Com
m

ittee of the 
National Rural Health Alliance�

Responsibilities: 
Social Cham

ber M
em

ber
Director
M

em
ber of the Finance, Risk and Audit Sub-

Com
m

ittee
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D
IR

ECTO
R

S’ PA
R

TICU
LA

R
S

R
EES, Sarah

Q
ualifications: 

Currently studying: Post G
raduate Degree in 

Business, Philanthropy and Social Investm
ent 

Experience: 
Sarah Rees has worked on forest and water 
conservation program

s since 1998 with local 
and national conservation organisations such 
as; The W

ilderness Society, M
yEnvironm

ent Inc, 
The Central Highlands Alliance, The Australian 
Forests and Clim

ate Inc�, Friends of the Earth 
and Environm

ent East G
ippsland� Her priority 

focus are the forests in the Central Highlands of 
Victoria - M

elbourne’s water catchm
ents� Sarah 

has worked with, and been a m
em

ber of, FSC 
Australia, initially in 2003, then later from

 2005 
to strengthen forest stewardship through tim

ber 
standards� 
In 2013, Sarah participated in the schem

e 
assessm

ent of the Australian Forestry Standard, 
com

m
enced a working group for the G

reat Forest 
N

ational Park and com
m

issioned the first national 
legal review of the Australian Regional Forest 
Agreem

ents� Sarah is currently appointed to the 
Victorian G

overnm
ent - Forest Industry Taskforce�

President of M
yEnvironm

ent Inc� since 2008
President of The Central Highlands Alliance 
2000-2008
Com

m
ittee of M

anagem
ent - The W

ilderness 
Society 2007
Com

m
ittee of Australian Forests and Clim

ate 
Alliance� 2010
M

em
ber of the Victorian Forest Alliance since 

2002
M

em
ber of Friends of The Leadbeater’s Possum

�
M

arketing consultant Icon G
lobal Link Pty Ltd - 

Risk m
anagem

ent and supply chain -  
from

 2005 - 2011
Environm

ental and m
arketing consultant -  

Access Environm
ent Pty Ltd 2006-2007 

M
arketing and design consultant since 2000 –  

11 Butterflies D
esign G

roup

Responsibilities: 
Environm

ent Cham
ber M

em
ber 

Director 
M

em
ber of the M

em
bership sub-com

m
ittee 

M
em

ber of the M
arketing & 

Com
m

unications Taskforce

R
U

SSELL, Susan

Experience: 
O

ffice bearer on N
orth C

oast Environm
ent 

Council since 1999, Regional Coordinator for the 
North East Forest Alliance since 1996� Form

erly 
held positions on the NSW

 G
overnm

ent’s Forest 
Advisory Council and Natural Resource Advisory 
Council� Holds Director position in several other 
com

panies�
Responsibilities: 

Environm
ent Cham

ber M
em

ber 
Director 
M

em
ber of the Policy and Standards  

sub-com
m

ittee
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ECTO
R

S’ PA
R

TICU
LA

R
S

SC
H

IR
M

ER
, Jacki

Q
ualifications: 

Bachelor of Econom
ics,  

Bachelor of Science (Forestry) (Hons), PhD  
All from

 the Australian National University
Experience: 
Jacki has been conducting research into socio-
econom

ic dim
ensions of the forest and wood 

products industries since 1999� Her work has 
focused on understanding how change in the 
industries affects those who work in the industry, 
and the com

m
unities that depend on the industry; 

and on com
m

unity engagem
ent and conflict 

resolution approaches�
Responsibilities: 

Social Cham
ber M

em
ber 

Director 
M

em
ber of the M

em
bership sub-com

m
ittee

SPEEC
H

LEY, C
heryl

Experience: 
Cheryl Speechley is Environm

ent M
anager of 

Tetra Pak O
ceania, a position she has held 

since 2008�
Cheryl joined Tetra Pak in 1995, beginning a 
long and rewarding career with the packaging 
and processing com

pany� During this tim
e she 

has held positions across m
any parts of the 

com
pany: processing, m

arketing, supply chain 
m

anagem
ent and system

 im
plem

entation�
In her current role, she is responsible for leading 
the Environm

ent function across O
ceania, 

to drive and ensure com
pliance and active 

execution of Tetra Pak’s environm
ent strategy, 

corporate goals and business deploym
ent plans 

and targets, especially with respect to recycling 
and environm

ent com
m

unication�
Responsibilities: 

Econom
ic Cham

ber m
em

ber 
Director 
M

em
ber of the M

em
bership sub-com

m
ittee 

M
em

ber of the M
arketing & Com

m
unications 

Task Force
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